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l2th Seplember, 201 9

t C
Re: LEGAL NOTICE NO. ll 2019 THE KENYA EXPORT PROMOTION

BRANDING AGENCY ORDER

The Kenya Export Promotion and Branding Agency (KEPROBA) Board was
established on gth August 2019 vide Executive Order No. 110 of 2019. ln compliance
with Section 1 1(1) of the Statutory lnstruments Act 2013, I fonivard you a copy of the
subject instrument for consideration by the relevant Committee of the National
Assembly.

The establishment of KEPROBA is as a result of the merger of Export Promotion
Council and Brand Kenya Board, following apolicy decision made by H.E. The
President during the 2nd Trade Week and Exposition on 31st July 2018 an the wake
of The National Exports Development and Promotion Strategy. The merger will
enhance promotion of the Country's exports and also hep improve the image of the
country abroad.

I appreciate the continued support that Parliament has offered this office in boosting
the Country's image and its Exports
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SPECIAL ISSI,,IE

Kcnya Gazette ncnt No. I l7

( lrgislative Supplcmen No. 35 )

LEGAL NoTIcE No. I IO

THE STATE CORPORATIONS AgT

(Cap. 446)

IN EXERCISE of thc powcrs confcrcd by scction 3(l) of thc
Ststc Corporations Act l, Uhuru Kcnyatt4 Prcsidcnt and Commandcr-
in-Chicf of thc Kcnya Dcfcncc Forccs, makc thc following Ordcr-

T1IE KENYA EXPORT PROMOTION AND BRANDING
AOENCY ORDER.20I9

PART I_PRELIMINARY

I. This ordcr may bc citcd as thc Kcnya Export Promotion rnd
Bmnding Agcncy Ordcr, 2019.

2. Irl this ordcr, unlcss thc contcxt othcrwisc rcquircs-

l'Agcncy" mcans thc Kcnya Export Promotion and Brrnding
Agcacy cstablishcd undcr paragrrph 3;

'Board' moans thc Board of DircctoN of thc Agcncy csrsblishcd
undcr parsgrsph 5; snd

"Cabinct SccEtsry" rcfcn !o thc Csbinct Sccrctary for thc timc
bcing rcsponsible for matlcrs r"lsting to cxpon promotion and
bnnding.

PART II_KENYA EXPORT PROMOTION AND BRANDING
AGENCY

3. (l) Thcrc is cstrblishcd sn sgcnsy to bc known as thc Kcnys
Expon Promotion and Branding Agcncy.

(2) Thc Agcncy shall bc a body corporatc in accordancc with
scction 3 ofthc AcL

(3) Thc Agcncy shsll bc thc succcssor to-
(a) thc Brand Kcnya Board cstablishcd by thc Brand Kcnya

Board Order, 2008; and

(b) thc Export Promotifi Council catrblbhcd on thc lgth
August, I 992 through O8rct& Noticc No. 1342 of 1992.

4. The firnctions of thc Agcncy shsll bc--
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(r) to rdvo€rtc, cooldinrlc, hermonlsc rnd implcmcnt cxporl

Dromotlon and Nttion brrndlng tntnrtivcs rnd policics to

;romotc Kcnytn goods rnd scrviccs tn cxport mrrkc6;

(b) to collccl, collatc, dlsscmlnlt€ rnd scrvc 15 n rcposltory of

tradc end Kcnya brrnd informrtlon;

(c) to providc ndlon brtndrng gutdclincs for sttkcholdcrs'

inrtntivcs rncludtng Kcnyr misslons rbmld,

(d) to rdvoct(c, promotc lnd frcilihtc thc dcvclopmcnt rnd

drvcrsificetton of Kcnyr's cxPort trrdc;

(c) to promotc md brrnd Kcnym cxporB through knowlcdgc-' ' 
bascd support rnd informltlon to cxportcrs rnd produccrs

rncluding'cxport proccdurcs atld documcntrtion, m[kct
cntry rcqutrcmcnts, rnd mr*cting tcchniqucs,

(f) to cncoungr lnd monltor thc obscrvrncc of intcmrtlonal

stlndads tnd spcclficruons by cxportcrs,

(q) to Drovldc coopcntron to thc cxport lnsPcctlon tgc'lcics on'- ouiliw control rnd prcshipmcnt inspcction of cxPort

producs to cnsu.c obscrvrncc of tntcmettonrl s[ndrrds rnd

sp€clficrtions;

(h) to promotc tnd bnnd K€nyl rs r suppltcr of hrgh qu'lity
goods rnd scrvlccs,

(D to cnsurc thc hrrmonlscd rpphcrtlon of thc nrtionrl m'rk of
idcotity for Kcnym goods rnd scrviccs;

(i) to formuhtc rnd tmPlcmcnt stdcglcs for improvcd brhncc
of t[dc, forclgn cxch[8c Grmlngs rtld ]ctcntion,

(k) to offcr rdvrcc to Kcnyrn cxportcrs includtng in tcchnolory

upgnding quelity and dcsign improvcmcnt' strnd'ds and

product dcvclopmcn! tnd innovatlon'

(l) to proyldc cxpon.ssislrncc scrvicrs, such rs distibution of' 
tndc-rclrtcd informrtton to cxportcG, forcign country

mrrkct rcsctch, md counsclling to cxportcrs'

(m) to co'ordiottc Kcnyl's p[trcipltion in tr'dc promotron

cvcnts including Erdc frirs rnd buycr-scllcr mcalJ;

(n) to providc mr*ct intclligcncc through rcsc{ch' rnrlysis rnd

monitoring of ttcnds and oPponunitics in intcmrtionrl
mrrkcts tiu Kcnym cxportcrs crn trkc ldvrnhgc of to
incrcesc or divcrsi! cxPorts'

(o) to Drovide Kcnytns with positlvc informrtion lbout Kcnyr' 
rn L.dcr to promotc netronal untty, prtriotilm rnd nrtlonll
pridc;
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(p) to csablish an intcgratcd approach within Covcmmcnt and
privatc scctor towards intcmational m8rtcting and branding
ofKcnya;

(q) to build nsdonal support for thc ration brand with othcr
Govcrnmcnt Agc[cics, non-govcfirmentrl organizations and
thc privalc s€ctor;

(r) to providc customiscd advisory scrviccs; and

(s) to do any othcr thing ncccsssry or cxpcdirnt for olc
dischargc of its fuoctions undcr this ordcr.

(2) ln thc pcrformsncr of its tunctions undcr paragnph (l), rhc
Agcncy shall bc guidc4-

(a) by markct dcvclopmcnt, promotion and nationsl branding;

(b) by trade information and busincss counsclling scrviccs;

(c) by cntcrprisc and product dcvclopmcn! ard

(d) by rcscarch and policy facilitarion.

PART III_BOARD OF DIRECTORS OF THE AGENCY

5. (l) Thcr€ is drEblirhcd 8 Bo8.d of Dircclors ofthc Agcncy
rYhich shdl coNiJt of-

(r) I non-cxccutivc ChairpcBon appointcd by thc prcsidcnt:

(b) the Principal Sccrrrary in thc Miristy for thc timc bcirS
rcsponsiblc for msBcrs rclating to cxport promotioo rnd
branding;

(c) thc Attomcy4cncrtl or his reprcscntrtivc;

(d) thc Principal Sccrclary for thc National Trcasury;

(c) thrcc pcrsoru from thc privstc scctor who shsll bc appointcd
by thc Csbinct Sccactsry;

(f) thc Chicf Exccutiyc Officcr who shall bc an ex ofrcio
mcmber without thc right to votc at thc mcctings of thc
Board; and

(g) thc CorpoEtion Scrctsry who shrll bc an a oflcto mcmbct
without thc right to votc at thc mcctings ofthc Bosrd.

(2) Thc Eppointmcnts undcr subparagraphs (lXE) and (c) shall bc
by noticc in thc Garrrre.

(3) Thc tfiurc of thc mcmbcrs of thc Board and thc Chicf
Exccutivc Ofricar shEll cach bc for a pcriod not cxcccding thrrc ycars
which may bc rcncwcd only oncc for I pcriod not cxcccding thrcc
ycanl
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6. Thc ftinctionsofth€ Borrd shrllbc to--

(r) provrdc slrdcgic rdvrcc aod dirEction to thc Agcncy'

(b) tpprovc Pollcrcs thrt shtll ficilitttc thc dcvclopmcnt of thc

AgcncY;

Icl rccrult and lDpotnt thc Chicf Exccutivc OIIiccr on such
'-' ;;;;;J;r dtirons rs thc Borrd shrll dctcrmrnc with thc

Jvicc ofthc Srlarics lnd Rcmunentlon Commission'

(d) rccclvc, on bchllf of the Agcncy, gr'nts-rn-Id' glffs'

donltlons' fcrs' subscnptions or monlcs;

(c) ldministcr thc propcrty md funds of thc Agcncy in such c
'-' i-""i -a foi su"h iutpotc os shrll promotc thc functrons

of thc ABcncY; rnd

(f) pcrform such othcr firnctions rs mly bc lncidcntll to thc

forcgoing.

7 A P€rson thdl bc cligiblc to bc rppoiotcd rs thc chairpcrson or

r m€mb€r ofthc Boad if thtt Pcrson-

(!) holds r dcgrcc in r rclcvrnt ficld from r umvcrsity

rccognlzcd m KcnYr;

(b) hrs provcn buslncss mlnlgcmcnt or othcr rrlcvut

Profcsiond cxPcrtcncc;

(c) hrs scrvcd ln r scntor mtntScmcnt posttton for e pcrtod ofrt
lerst six Ycrn;

{d) hts not scrvcd in thc Bnnd Kcnyl Borrd or thc Export

Promotion Council rs rn cmploycc in thc prcccdtng rtvc

ycant,

(c) mccts thc rc4urrcmcnts of Chrptcr Six of thc Constitution'

rnd

(0 mccts thc rEqulrcmcnts of fit md Propcr tc$

8 ( l) Thcrc shrll bc r Chrcf Exccutivc Ofliccr of thc Agcncy

*h" ;.ii'il ;;pditivcly rccrurtcd rnd rppointcd by thc Boud on

il; ffi;ili bc dct'crmrnca bv thc tiord on thc rdvicc of thc

Srhrics rnd Rcmu[crttron Commlsslotl

(2) A pcrson shrll bc qurliftcd to bc rpporntcd rs thc Chlcf

Exccutivc Officcr tf $lt Pcrson-

(t) holdt r dcgrcc in r rclcvrnt ficld from r univcRrty

rccognizcd ln Kcnyr:

(b) hls lt l€r$ tcn ycrrs' knowlcdgc rnd cxpcricncc in trrdc or

cxport Promotlon;
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(c) mccts thc rcquircmcnts ofChaptcr Six ofthc Constitution;

(d) h8s scrvcd in a scaior managcmcnt position for E pcriod ofat
lcast fivc ycors; afld

(c) mccts the rcquircmcnts oflit sod propcr tcsl.

(3) Thc ChicfExccutivc Officcr shsll bc rcaponsiblc for-
(a) thc day to d8y oparations ofthc Agcncy;

(b) supcrvision, mEnagcmcnt and disciplinc of thc stEff of th€
Agcncy;

(c) cxccuting thc policics ofthc Board in rcsp€ct ofthc m8ndatc
of thc Agency;

(d) rcporting ro thc Board on thc pcrformancc of thc Agcncy;
and

(e) pcrforming any othcr functions as may bc sssigncd to him or
hcr by thc Board from timc to timc.

9. (l) Thcrc shall bc a Corporation Sccrctsry to thc Board who
shEll bc compctitivcly rccruitcd End sgpointcd by thc Board on such
tcrms as shsll bc dctcrmincd by thc Board on thc advicc of thc Sal8rica
and Rqnuncration Commission.

(2) A pqson shall bc qurlificd to bc appointcd as thc Corpor8tion
Sccrctsry if thst pcrso0--

(a) holds a dcgrcc in a rclcvant ficld from s univcrsity
rccogniscd i! Kcnyq

(b) is a ccrtificd public accrctary 8nd has bccn a mcmbcr in good
stqndiry of thc lNtitutc of Ccrtificd Public Sccr.tarics of
Kcnys for at lcsst fivc ycErs;

(c) has prcviously hcld thc position of a corporation sccrctary
for 8 pcriod of Et lcsst fivc yca$;

(d) mccts thc rcquircmcnts of Chaptcr Six of thc Comtitution:
and

(c) mccts the rcquircmc[ts of thc fit and propcr tcst.

(3) Thc Corporation Sccrctary shsll bc rcaporsiblc fon-
(a) providing guidarcc to thc Board on thc Board's dutics,

rcaponsibilitics and powrrs;

(b) cnsuring that Borrd follows its proccdurcs 8nd complics with
ahc rcspoctivc laws snd rcguluions;

(c) assisting thc ChairpcEon !o organisc thc Board's activitics
including mcctings, agcldqs of mcctings and i$uing noticcs
to othcr mcmbcls of thc Boad:
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(d) taking and kccping thc minutcs ofthc mcctings of thc Board,.' 
and circulating th; minutcs to thc mcmbcB ofthc Board;

(c) prcparing thc Board's work pl8ns, circulsting Board papcrs- 
6cforc mcctings, kccping a rccord ofattcodancc at mcctings,

kccping in safi cust&y ihc scsl of thc BoErd and a record of
thc'sca-l's usagc, and prcparing thc annual mcctings of thc

Board;

(0 kccping a rccord of thc appointmcnt lcttcrs, Noticcs !f
sppointrncnt ard thc writtcn scccpt8ncc of sPpoinuncnt by

mcmb€rs of$c Board; afld

(g) kccping a rccord of conflicts of intcrcst dcclsrcd by each

mcmbcr of$c Board

10. (l) Thc Borrd may appoint such numbcr of pmfcssionsl'

tcchnical 8nd sdministrstivc stafr for thc Agcncy.

(2) Without prcjudicc to thc gcncrality of subpuagraph (l), the

Board-shall, with ihc-final EPproval by thc Cabinct Sccrctsry, rccruit

Commcrcial Attachcs through s compctitivc proccss.

(3) Any pcrson lppointcd undcr subparEgraphs (l)-and (2) shsll

r.rr" on sr"[t i"-s and-conditions as thc Board may, with thc advicc

of thc Salaries and Rcmuncration Commission, dctcrminc.

PART IV_FINANCIAL PROVISIONS

I l. Thc funds ofthc Agcncy 3h8ll consist of-
(a) such monics as may bc sppropriatcd by Parlismcnt for thc

purposcs of thc Agcncy;

(b) such monics or asscts as msy accruc to thc A8cncy in thc

couFc of thc pcrformancc of its functions; aIld

(c) sny monics ftom any othcr sourcc providcd or donatld to thc

Agancy.

12. Thc Iinancial ycar of thc Agcncy shall bc thc pcriod of twclvc
months cnding on the Jolh ,une in crch ycar.

13. (l) At lcast 6ucc months bcfore tha commcnccmcnt ofcach
financial icar, thc Board shall causc to bc prcpsrcd cstimatcs of its

rcvcnuc 8nd cxpcnditurc for that ycar.

(2) Thc a.nnual cstimatcs shall makc provision for thc Gstimatcd

"*p"niiirr. 
of thc Agcncy for thc financisl ycar conccmcd snd' in

particular, shall providc fot-
(a) thc paymcnt of sElsrics, allowanccs and othcr charges in

respcct ofthc ataffofthc Agcncy;

(b) thc payment of pcnsions, gratuitics and othcr chargcs in

respcci of rctircmcnt bcncfits to st8ff of thc Agcncy;
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(c) thc propcr maintcnancc of thc buildings and grounds of dlc
Agcncy;

(d) thc propcr msintcnsnce, rcpsir and rcplacemcnt of thc
cquipmcnt and othcr movsblc propcrty ofric Agcncy: srld

(c) drc creation of rcscrvc firnds to mc€t futurc or contingcnt
liabilitics in rcspcct of rrtircmcnt bcnclits, insurancc or
rcplaccmcnt of buildings or cquipmcnt or in rcspcct of such
othcr mancrs as thc Agcncy mey dccm fit,

(3) Thc annual cstimatcs sh8ll bc submittcd !o thc Csbinct
Sccrctary for spproval bcforc thc commcnccmcnt of thc finaflcial ycar
to which thcy rclatc, and oncc approvcd, thc sum providcd in thc
cstimatcs shall not bc increascd without thc prior conscnt of thc
Cabinct Sccrctrry.

(4) No cxpcnditurc shall bc irlcunrd for thc purposcs of thc
Agcocy cxcgpt in accordancc with thc annual cstimatcs approvcd undcr
this psrsgrrph.

14. (l) Thc Agcncy may iovcst Eny of iB fusds which arc not
immcdiatcly rcquircd for its purpos€s in such sccuritics as thc Nationsl
Trcasury may, from timc to timc, !pp!ovc.

(2) Thc Agcncy may placc on dcposit with such bark or bsnks
which arc liccoscd to opcratc in Kcnya by thc Ccntral Bank of Kcnya
any monies not immcdisrcly rcquircd for its purposcs.

15. Thc Agcncy shall crusc to bc kcpt propcr books alld ]rcords
of account of thc incomc, sxp.nditurc, ssscts and liabiliti6 of thc
Board.

16. (l) Thc accounts of thc Agcncy shall bc ruditcd by thc
Auditor4cncrEl or by an sudiior appointcd by thc Board with thc
writtcn approvsl ofthc Aud itor-Gcncral.

(2) Within a period ofthrcc months aftcr the cnd ofcach liosrcial
ycar, thc Agcncy shall submit to thc Auditor4cncral or to an audilor
appointcd undcr subpsragraph ( I ) thc accounts of thc Agcncy togcthcr
with-

(a) 8 statcmcnt ofincomc and cxpcnditurc ofthc Agc[cy during
that ycar; and

(b) a statcmcnt ofthc lsscts and liabilitics of thc Agcncy on thc
last day ofthc linancial ycar.

(2) Thc accou[ts of thc Agcncy shall bc auditcd in accordancc
with (hc provisions ofthc Public Audit Act, 2015.

(3) Thc appointmcnt of ar auditor undcr subparEgraph (l) shsll
not bc tcrminstcd by thc Agcncy without thc pdor writtcn conscnt of
thc Auditor-Gcncrsl.

No.l,lof20lJ.
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til) Thc Audttor4cncnl mry givc gcncnl or spcctll dlrc€tions lo

.n .ud,io, rppointcd undcr subparagrrph (l) rnd thc rudrtor shlll

comply with thosc dircatons.

(5) An rudttor lPPoinEd undcr subprngnph (l).shdl rcport

dircctly io thc Auditor'Gincral on rny mancr rclrting to thc dircctions

givcn by thc Auditor-Gcncnl.

(5) Wrthin six months rftcr thc cnd of crch finrncrrl ycrr' thc

ruartiijC"n"J ih.ll ..po,t on thc cxamrnatron md rudit of thc

."".risio Gi a"*cv to thc Ctbinct sccr€tlry rnd, irt thc clsc of rn

rudrtor rDDorntcd-undcr subprngnph (l)' thc ruditor shrll tnnsmlt r
copy ofti; rcpon to rhc Auditor-Gcncnl

(7) Nolhtng tn thts Ordcr sh'll bc conskucd to prohibrt thc

,qudnorjccncnt 
-from curying out m inspcction of thc Agcncy's

rccounts or rccords whcncvcr it appcrrs dcsirablc and lhc AuditoF

Ccncnl shtll crrry out such tn inspcction rt lctst oncc cvcry slx

months

(8) Thc Crbincl Sccrcttry shlll lay thc rcPort Prcprrcd undcr

subomcnoh (6) bcforc lhc Nrtionrl Ass.mbly ri soon ts rctsonlbly
pnitica6lc'rni.'th" .cpon hls bccn submin€d to him or hcr'

PART V.--GENERAL PROVISIONS

17 Thc Brud Kcnyr Boud Ordcr, 2008 is rcvokcd

lE. (l) Thc G@ctt. Noticc No' 4342 of 1992 cstrblishing thc

Export Promotton Council is rcvokcd

19 DcsPrlc thc provrsions of p.rrgrrphs 17 tnd I E--

(r) rny ordcr, dircction or rppolntmcnt isucd undcr thc Bnnd
'-' [J"". goua ordcr,200B-or m'dc by thc Export Promotion

Cou'ncrl and cvcry ofticc crcrtcd undcr $c Brrnd Kcny'
so;J ora.t shrli rcmein Yrlid until othcrwisc canccllcd'

rcvokcd, vtdcd or rbolishcd'

(b) rny p€rson who lmmcdirtcly bcforc thc commcnccmcnt d-'lc

of'this Ordcr hcld or wrs rcting or wts rn Gmploycc or stttt
tn thc officc csublishcd by thc Brtnd Kcnya Borrd Ordcr'

iOoi, or in ttr" Export Promotron Councrl, so frr rs shlll bc

consistcnt with this Ordcr, shrll continuc ro hold or rct or

work in thrt officc,

(c) rny contnct, ProJ.ct' mcmorrndum of undcrstrndrng or rny
' - othcr bindini instrumcnt cntcrcd into by thc 

- 
Export

iio.otion Ciuncil or by Bnnd Kcnyr Borrd bcforc thc

"oif.n""r"nt 
of this ordcr shrll continuc to hold rnd bc

rmolcmcntcd bv thc Agcncy for thc rcmlindcr of thc

instumcnt's tcrm or for I mlxlmum Pcriod of ciShtccn

months which€vd ls hlcr; md

No tt of2d

No alt? of lt92



Kcnya Subsidiary Lcgislation, 20 I 9 573

(d) the asscts 8nd liabilitics ofthc Export Promotion Council and
Brand Kcnya Board that wcrc acquir€d bcforc thc
commcnccmcnt ofthis Ordcr shall bc transfc[cd io and vcsl
in thc Agcncy.

Datcd thc 5th July,2019
UHURU KEI.IYATTA,

President

TnlNr@ AND Pt,EUSIGD EY TIG (rcVERNMENI PRINTE& NAIROBI
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KEI.IYA EXPORT PROMOTION AND BRANDING

AGENCY (KEPROBA)

EXPLANATORY MEMORANDUM TO THE KENYA EXPORT PROMOTION AND

BRANDTNG AGENCY (LEGAL NOTICE NO. 110,2019)

The performance of State Corporations has been a matter of on-going concern in an

environment of resource scarcity and mounting needs. The enactment of the State

Corporations Act Chapter 446 in 1986 for the first time created a regulatory framework

for the management of state corporations. The State Corporations Act was meant to

control and regulate state corporations; however, it consequently created an

institutional framework with many actors, a reality that tends to undermine the

effectiveness and efficiency in the sector. ln Kenya, there is a pronounced need for

enhancing alignment between the specific national development priorities and the

priorities of many of the Government Owned Entities.i

Vvith the aim of addressing and achieving Government policy priorities, His Excellency

The President appointed a Taskforce on Parastatal Reforms on 23d July 2013 tasked

with the responsibility of reviewing and recommending policies on management and

governance of State Corporations with the aim of addressing sectoral challenges while

achieving Government policy, including, the most appropriate institutional

anangement for the sectors.

The Parastatal Reforms seek to facilitate the repositioning, rationalization and

consolidation of Government Owned Entities in a manner that will ensure that they are

aligned to the national development agenda. ln doing this, the reforms anticipated the

consolidating of lnvestment Promotion Agencies (lPAs) to create a single, cross-sector

IPA with sufficient scale, scope and resources to effectively and efficiently promote

and market the country, increase domestic and foreign direct investments; and provide

a seamless and empowered One-Stop-Shop for all lnvestor Services. The Taskforce

recommended establishment of the Kenya lnvestment Corporation (KlC) by merging

1

I Report of The Presldentlol Tosklorce on Porostotol Reforms, pg. 78
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and amalgamating the mandates and functions of the investment promotion and

marketing agencies, namely the Export Promotion Council (EPC), Kenya lnvestrnent

Authority (Kenlnvest), Kenya Tourist Board (KTB), Brand Kenya Board (BKB)2 noting

that these Government agencies have overlapping mandates, duplicate each other's

efforts and represent inefficient and ineffective use of scarce taxpayers' money.

Stakeholder views were solicited and reviewed in two waves one preceding and the

other succeeding the Presidential Taskforce on Parastatal Reforms as well as

sufficient public consultation. The State Corporations Advisory Committee (SCAC)

engaged with Chief Executive Officers, Chairpersons and Directors of State

Corporations over a series of workshops attended by 1,115 participants in a bid to

solicit suggestions for change. As detailed in the Report of The Presidential Taskforce

on Parastatal Reforms3, the recommendations by the Chairmen, Directors and Chief

Executive Officers included among others:

Develop standard criteria and procedure for establishment of new State

Corporations and procedure for restructuring, merger and/or dissolution of the

existing State Corporations with a view to removing overlaps and duplication of

functions, and abolish institutions whose mandates are no longer relevant;

Review the legal framework with a view to providing an enabling, business

friendly environment for the Sector;

Develop a sharper classification of State Corporations and different regulatory

frameworks for each class;

The Presidential Taskforce on Parastatal Reforms also sought views from a two-tier

cadre of respondents; general public views and institutional views through solicitations

and paid advertisements in newspapers. The Taskforce received fifty (50) public views

by the deadline period. The views received included the following among othersa:

. 33o/o explained that intervention and regulation of governance issues is

necessary for achieving State Corporation mandates;

, tbid w.96
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26% of the respondents required an examination of the mandates and functions

of parastatals to establish their relevance and to facilitate elimination of

functional duplication, dissolution due to unviability, amalgamation due to

similar mandates and industry; and

12o/o ot the respondents felt that there was need for the examination and

realigning State Corporations' operations towards delivery of national

development goals comprised.

,,@

Oul ot 257 state corporations, 98 institutional responses, representing 38.2% of the

respondents, were received. These responses provided institutional views on State

Corporation management and constitutlon. The institutional views received included

the followings:

21o/o of lhe responses strongly indicated that an interrogation of mandates and

functions of existing State Corporations' to confirm their relevance in national

building and eliminate duplication of roles and functions was necessary;

17o/o ol lhe institutions suggested an evaluation of the human resource capacity

in terms of qualifications, knowledge and experience of Board Chairmen and

members of State Corporations. They expect gender and age to be considered

in line with the Constitution and that this will inform retention or replacement of

directors and senior staff

14olo of the responding institutions suggested appropriate policy be formulated

for administrative and governance frameworks for different categories of State

corporations in accordance with their functions and operational requirements to

enhance existing capacities.

ln keeping with the outcome of the Parastatal Reforms and the report prepared and

submitted by the Taskforce, and in order to ensure effectiveness and efficiency, H.E.

The President pronounced a policy shift in the wake of The National Exports

Development and Promotion Strategy on the 31Et July 20'18. The President noted that

the time had come to merge the Export Promotion Council and the Brand Kenya Board

to make certain that Kenya's products have the best chance of reaching new markets

and doing even befter in their present markets in light of the growing trade balance.

3
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Kenya's trade deficit grew between June 2018 and June 20't9 from Ksh 89.6 billion to

Ksh 93.5 billion. From January 2018 to June 2019, Kenya's monthly balance of trade

with the Africa region has been at a deficit except for February 2019' with highest

deftcit registered in Jan 2018. ln addition, Kenya continues to experience a nalrow

export range, with more exports being of raw materials hence denying Kenya job

opportunities and the desired levels of export revenue.

The Kenya Export Promotion and Brandrng Agency was established on th August

2019 with the main mandate of promoting the country's exports and the Nation brand.

ln order to achieve this, the Agency shall seek to advocate, coordinate, harmonise and

implement export promotion and Nation branding initiatives and policies to promote

Kenyan goods and services in export markets The Agency's focus is geared towards

branding Kenya's goods and servtces to ensure that they carry Kenya's national brand

as well as to assure quality, authenticity and boost market share in the export market.

The Kenya Exporl Promotion and Branding Agency is imperative to Kenya's realtzation

of the Big 4 Agenda as well as enhance realization of in part, Kenya's manufacturing,

food security, and exports tiargets within projected timelines.

Enclosed herewith is the comprehensive report that was handed over to H.E.

President Uhuru Muigai Kenyatta by the Taskforce on Parastatal Reforms. Also

enclosed is a copy of the Kenya Export Promotion and Branding Agency Order, Legal

Notrce No. 1 10 of 2019
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